ANNUAL MINISTRY ACTIVITIES OUTLINE-2025
1. Introduction:
VISION STATEMENT

To see transformed individuals, families, and communities rooted in Christ, empowered
through literacy, and equipped for holistic and sustainable development.

MISSION STATEMENT

To proclaim the Gospel of Jesus Christ through literacy-based evangelism, disciple believers
through intentional mentorship and leadership development, and empower communities
through education and collaborative initiatives that promote spiritual growth and socio-
economic transformation.

BRIEF MINISTRY OVERVIEW

7 Patrick & Priscillah Ministry is a Christ-centered
. ministry committed to integrating evangelism,
- literacy, discipleship, and community empowerment.
i The ministry reaches unreached and underserved
communities through adult literacy programs,
development of primers in local languages, Bible study
' groups, mentorship, and leadership training. It also
supports community initiatives such as table banking
and works in partnership with churches, Bible schools,
and organizations to foster holistic transformation.

CORE FOCUS AREAS
1. Evangelism (Outreach)

'« Sharing the Gospel through literacy programs and community
engagement

. Reaching unreached and marginalized groups

. Integrating Scripture into learning materials (primers, stories,
lessons)

Adult literacy training (reading, writing, numeracy)
Development of contextualized primers in local languages

. Training literacy facilitators and equipping churches to run
literacy classes

3. Discipleship
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Maria is happy reading.

« Bible study groups and small fellowships
e Mentorship and spiritual formation
o Leadership development for church and community

leaders

. Community Empowerment

e Supporting table banking and income-generating initiatives

o Capacity building for communities

o Promoting holistic transformation (spiritual, social, economic)
COLLABORATION & PARTNERSHIPS
The ministry actively partners with:

e Local churches

» Bible schools and training institutions

o Community-based organizations

o International and local ministries
These partnerships enhance reach, sustainability, and overall impact.
SUGGESTED TAGLINE

“Transforming Lives through the Word, Literacy, and Empowerment.”

2. Major Activities / Work Plan
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A. Literacy Ministry

<

- = We did reprint of
Swahili book 1 with illustration, developed & printed a New Reader in Maasai

language.
1. Literacy Trainings

o Adult literacy classes (reading, writing, numeracy)
o Use of local language materials
o Functional literacy for daily life

2. Primer Construction Workshops - Patrick led a primer Construction in Kokhola
language of Malawi.

o Training facilitators in primer development
o Creating culturally relevant learning materials
o Community involvement in content creation

3. Printing of Primers

e Re-Printed Swahili Book 1 primers - 750 copies

o We edited and finalizing Swahili Book 2 materials

o Drafted Learner Workbook based on LEI Swahili primer 1.

o Printing and distribution of Maasai New Reader Falk stories

o and distribution to learners and facilitators

NV G Discipleship Program

o  Follow-up on Literacy groups and new believers
o Equipping discipleship Leadership

D. Community Engagement
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1. Visits to Table Banking Groups

o Strengthening community relationships

o Promoting stewardship and accountability
o Integrating literacy and discipleship

o Prayer and encouragement

3. Partnerships and Collaboration

The ministry intentionally continues to collaborate with various partners to strengthen
outreach, training, and community transformation:

A. Church Partnerships - June 2025

o KELC (Kenya Evangelical Lutheran Church)
o We conducted basic & advance training and provided 10pcs each to 24 literacy
& evangelism workers for KELC. For the first time, we provided a package to
trainees, which included Lesson chart, primers and printed word cards
making tutors work much easier.

o Hosting literacy and discipleship activities in Coastal region and these classes
attracts Muslims. Literacy workers came from the various centered spread in
Magarini, Lukale, Tana River among others. The Church offers Leadership
and pastoral support

June)

' B. Bible Schools and Training Institutions (March, &
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o Collaboration with Bible schools for: Narok Bible College- has become a strategic
partner. They have a policy that every student who joins the Institution, goes
through a Literacy training. 32 were enrolled last year.

o Training of facilitators and leaders, and support and discipleship materials
o Internship opportunities for students. We have ongoing Literacy classes
every term for none-read pastors.

C. Community Partnerships:
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« Engagement with local communities: In partnership with Lions Club contacted
medical camp and registered 120 people seen and at the same time witnessed to.
o By the close of the year, we had, 8 groups each with an average of 15 literacy
& table banking participants in Western Kenya. These advanced groups were
o Supported for outreach and house visits and discipleship materials.
o Identification of local needs and priorities

D. Other Organizations and Ministries

o Partnerships with NGOs, churches, and ministries:
o Resource sharing (materials, trainers, finances)
o Joint workshops and conferences
o Networking and capacity building

4. Outcomes / Impact

e Number of people reached through outreach - 1000 +

e New believers and follow-ups -over 100 people responded to the call to follow Jesus
during the outreach and revivals.

o Literacy learners trained - our partner Church organization reported having 23
centers with each having an average of 14 learners spread across Kilifi and Tana-river
counties.

o Primers developed and distributed (1), Maasai folkstories titled” Inkaatini OI Maasai

O Naitenglen lyiook Te Biblia.” Reevised Swahili Kumekucha 1;

' Revision of Swahili 2,

o Discipleship groups established - 12.

e Strengthened partnerships and collaboration - with LEI,

& LaTM-USA, KELC, Narok Bible College, PMCI-Tulia

~ Worship,

e« Community transformation and engagement - many

lives are being changed, discovering of ministries. Held 4

follow-up visits conducting short sessions, encouraging and

5. Challenges

o Limited financial and material resources

e Inconsistent participation

e Language and literacy barriers

« Transport and logistics constraints —our vehicle requires replacement.
o Coordination across multiple partners - more hands required.

6. Lessons Learned

Collaboration increases impact and sustainability
Community ownership improves program success
Continuous training is essential

Follow-up strengthens long-term results
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7. Prayer Items

o Strong and fruitful partnerships

o Open doors for ministry expansion

o Provision of resources

o Spiritual growth among participants

o Wisdom and unity among leaders

o Sustainability of literacy and discipleship programs

8. Documentation Section

A. Pictures

Outreach activities -

o Literacy classes -

o  Workshops -

o Conferences- -
B. Testimonies (Insert Space)

o Salvation testimonies ~one woman after visitation and confessing Christ said, ”I feel
as God has visited me, thank you Lord.”

o Literacy transformation stories —( the picture here should tell the story.)

o Community impact narratives
(Provide lined or blank spaces)

9. Conclusion
e Reflection on God’s faithfulness
e Appreciation to partners and stakeholders

o Vision and direction for the coming year
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o Patrick is a dedicated literacy consultant and community worker committed to
holistic transformation through education, discipleship, and community
engagement.

He serves as the Coordinator with Literacy & Evangelism International - Kenya.

Together with his wife, Priscillah, Patrick pastors a church in Kamulu, Ruai-Nairobi.
They have four adult children, and together they care for a niece and a granddaughter.

Patrick & Priscillah regularly travels to conduct literacy trainings, facilitate primer

construction workshops, teach the Bible, and lead conferences, equipping communities
and church leaders for sustainable impact.
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